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Thanks to the growing support of our donors and merchandise royalties in 2011, the
Keep A Breast (KAB) Foundation remains the leading youth-focused, global, non-profit
breast cancer awareness organization. This year – and every since being established in
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2000 – we have continued on our mission to eradicate breast cancer by empowering
young people with methods of prevention and early detection, open support networks
and information on the environmental links to cancer. KAB continues to expand our
international awareness programs and also awards grants to organizations whose work
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supports our mission and our end-goal – the eradication of cancer through prevention.
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2011 Donation & Grants
KAB Cause Merchandise Royalty
2011 marked the first full fiscal year of our partnership with a third party entity to produce and distribute
our cause merchandise. Keep A Breast received over
70% of the gross profits from the sales of cause merchandise. This licensing and royalty-return agreement
resulted in significant contributions to the Foundation: Sales from KAB Merchandising, Inc. produced
$3,000,000 in royalties that were directed back to The
Keep A Breast Foundation.

Grants
The KAB Foundation was also awarded three significant
grants in 2011 which totaled approximately $117,000.
Two of these grants were targeted grants that were directed to specific programs:
• Emergen-C Pink/Alacer Corp.: $100,000 toward expanding and improving the Travelling Education Booth
(TEB) program.
• Surf Industry Manufacturers Association (SIMA):
$11,790 toward improving education and awareness programs on the Vans Warped Tour.
• Ford Motor Co. People’s Fleet: $5,000
as well as a 2012 Ford Focus for a period of
three months - alongside a team of filmmakers - to be used towards current projects
in Los Angeles, CA.

2011 Grants
• A Wave A Day: Surfer Sarah Hughen raised over
$4,000 in donations for KAB by surfing everyday—
without exception—for a full year.
• UNITE Unveiled: We partnered with UNITE Eurotherapy and participated in a fashion show fundraiser
that combined fashion, hairstyling art, and breast cancer
awareness. The single day show raised $1,600 for KAB.
• Music for Awareness (MFA): KAB continued its
ambassador and fundraising partnerships with up-andcoming musicians in 2011. MFA raised $43,000 over
the course of the fiscal year.

Collaborations
Successful product collaborations with OBEY Clothing
raised over $53,000 and continues to raise money into
2012. We established several other collaborations in
2011 that will be realized in 2012 as well.

• $50k to ZumaTek, Inc.
• $50k to the Dr. Susan Love Research Foundation
• $10k to the Department of Biology, California State
University Fresno
• $10k to the Department of Chemistry &
Biomolecular Science, Clarkson University
• $10k to the Department of Veterinary & Animal
Sciences, University of Massachusetts, Amherst
• $10k to Environmental Working Group (EWG)
• $10k to Teens Turning Green
2011 Keep A Breast Research Grant recipients include:
• The Dr. Susan Love Research Foundation, whose
mission is to eliminate breast cancer and improve the
quality of women’s health through innovative research,
education, and advocacy. The grant will be used to fund
a Health of Women Study that will enroll participants
from across the country and ask them to complete a
series of questionnaires in an effort to better understand
who gets breast cancer, who does not, and the environmental causes of breast cancer.

• Clarkson University will apply the grant to the investigation and study of a newly identified hormone that
is made by the pituitary gland and is released into the
bloodstream. This molecule is called Tumor Differentiation Factor (TDF) and in the body may prevent breast
cancer.
• The University of Massachusetts Amherst plans to use
the grant for the study of diet intervention to reduce
breast cancer risk in Hispanic/Latina women in Western
Massachusetts. The goal of this study is to determine if
changes in diet can help eradicate breast cancer.
• The Environmental Working Group, is a nonprofit
research and advocacy organization whose mission is to
use the power of information to protect human health
and the environment. EWG will use the funds for its
new Cleaners Database that will feature online ratings
of hundreds of common household cleaners, many of
which contain chemicals linked to asthma, cancer, and
other serious health problems.
• Teens Turning Green (TTG), is a student led movement devoted to education and advocacy around environmentally and socially responsible choices for individuals, schools, and communities. TTG intends to use the
funds to promote global sustainability by identifying and
eliminating toxic exposures that permeate daily life.

• Zumatek, Inc., is a company dedicated to developing a platform of innovative, patient-friendly, 3D breast
scanners and intends to use the funds to evaluate this
technology for use in three specific groups: underserved
populations, young at risk populations, and culturally
sensitive populations.

Fundraising
A series of KAB fundraisers in 2011 continued our tradition of partnering with lifestyle-focused individuals and
organizations to raise resources. These unique, high profile events have proven successful in past years and this
year was no exception. The following KAB-organized
events raised a total of approximately $63,000 in 2011:
• Second Annual Brewbies Festival: This single-day
event with our friends at Pizza Port in Carlsbad, CA
raised just over $14,000.

KAB continued to give in 2011. We kicked-off our
official $100,000 KAB Grant program in 2010 via a
partnership with Emergen-C Pink ®. In 2011, we built
on that experience and established our own series of
independent grant opportunities. These grants were
developed to support research related to breast cancer
prevention, early detection, and causes. We awarded
grants to the following seven organizations in 2011 for a
total of $150,000 in funds:
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• Cal State University Fresno intends to use the grant to
continue last year’s research project of evaluating the bioaccumulation of effects of pesticides in promoting breast
cancer. Many pesticides used in agriculture resemble
and behave like hormones, for example, estrogen, a key
hormone in women’s health. The goal is to understand
the effects of pesticide exposure in a high-risk population
of Hispanic farmworkers.
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2011 Programs
We continue to take the expenditure of these funds very
seriously and are working with our team and Board of
Directors on plans to ensure we spend these funds to
further our mission and programs. We expect the main
investment over the next few years to be in the implementation of our first KAB Community Center as well
as the expansion of such centers not only throughout the
United States but globally as well. This will be a firstof-its-kind breast cancer community center, focused on
cancer prevention, arts-based awareness programs, and
healthy lifestyles.

Traveling Education Booth
Following the launch of the website, Non Toxic Revolution embarked on a year of touring, working alongside KAB and its Traveling Education Booth on tours
including the Vans Warped Tour, Vestal Village, and a
multiple-city, cross-country street art and education tour.
With a team of volunteers, artists, and activists embedded in each city, the tour sought to educate, inspire, and
activate individuals to be more aware of the harmful
and cancerous toxic chemicals found in our food and
environment. In addition, the NTR team continuously
seeks to inspire people to reduce their exposure through
lifestyle changes and choosing healthy alternatives.

2011 was a year of note for one of our already high-profile education & outreach programs, the KAB Traveling
Education Booth (TEB). It was the centerpiece of our
first-ever Keep A Breast Tour, which was headlined by
Uh Huh Her. The tour visited New York City and San
Francisco as well as multiple points in between. Each
show featured a local breast cancer survivor guest speaker
who shared her experiences and introduced fans to the
customized TEB displayed prominently at each venue.
As noted above, the TEB program also received a grant
from Emergen-C/Alacer Corp. We maximized that support via an unprecedented TEB tour schedule and the
introduction of a digital (iPad) version of our Imagine
If… and This My Story participation programs. As a
result, tens of thousands of visitors to events around the
country learned from and contributed to KAB’s steadily
growing outreach.
Among many events, the TEB was a part of the following tours which reach a growing number of young
people each year. Below is the number of attendees for
each TEB attended event many of whom come by the
TEB to get educational material and participate in our
Imagine If… and This is My Story programs:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Non Toxic Revolution
One of our biggest achievements was reached when
we officially launched the KAB Non Toxic Revolution
(NTR) in April of 2011. NTR includes information
on how to reduce one’s exposure to potentially harmful chemicals in our environment and food supply. This
is achieved by presenting ten simple rules for different
aspects of one’s life including Your House, Your Mouth,
Your Body, Plastic Sucks!, Heart and Soul and Your Pet.
NTR breaks down dense scientific journals and data
into simple language anyone can understand and benefit
from. NTR also provides helpful tips people can adopt
into their daily lives as well as resources on how they can
get involved and petition for safer products and better
legislation.

6

In 2011, KAB’s Grassroots Traveling Education Booth (TEB)
was on the road for 476 events, at which we presented
breast cancer prevention to a total of over two and a half
million people. By donating just $25 towards our TEB Program, you will allow KAB to educate 100 young people
about cancer support, prevention, early detection, and
cancer-causing toxins in our everyday environment.

Country Throwdown Tour: 87,000+
Vans Warped Tour: 550,000
Honda Civic Tour with Blink-182: 1,200,000
Identity Festival: 80,000
All Time Low International Tour: 40,000
SXSW Conference: 250,000
Journeys Backyard BBQ Tour 2 dates: 7,000
Zumiez Couch Tour 12 dates: 42,000
Mayhem Festival: 120,000
Pierce the Veil National Tour: 60,000
The Bamboozle Festival: 60,000
Krazy Fest 2011: 4,000
Hot Rod Circuit Tour: 8,000
KAB Tour: 12,000
Bloomfest: 2,000
Coachella (off site activation): 150,000
Musink: 15,000

Treasured Chest

We also expanded our Treasured Chest program which
is designed to support breast cancer survivors as well
as the newly diagnosed by harnessing the power of art
to communicate complex feelings and thoughts about
health, the female form, and their breast cancer journey.
Not surprisingly, it remains one the most emotionally
charged and successful of KAB’s programs. 2011 saw
new participants from San Diego to Japan take part in
the program and we solidified its presence with more
events as well as trained breast casters locally. We sent
out 49 of our Treasured Chest kits and had seven casting
events with 121 overall attendees.
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2011 International KAB

Awareness and Recognition

Our goal is to have KAB be a worldwide organization where we can bring awareness and education to as many
young people as possible. To further this goal, we granted $355,000 to our international partners Keep a Breast
Europe and Keep a Breast Canada to help them continue in their development and to spread our programs on an
international level.

In 2011, KAB increased our social media presence
tremendously. We reached almost 100,000 fans on
Facebook and established a presence on Instagram
with 2000 followers (a big following for the time since
Instagram had just caught on), and expanded Twitter
reach to 18,000 followers. We also set up a Stickam
page for live video chats from the road with the bands
that we work with. About 50,000 people tuned into our
channel. Our CEO was honored to receive the SIMA
Humanitarian of the Year award in recognition of Keep
A Breast’s impact on the surf and action sports community as well as the world as a whole. In addition, in
recognition of the Non Toxic Revolution program, KAB
and NTR became beneficiaries of 1% For The Planet.
1% FTP is a global movement of companies donating at
least 1% of their annual net revenues to environmental
organizations worldwide.

- In 2011 Keep a Breast Canada hired a full-time Executive Director to spearhead the organization.
Keep a Breast Canada used the 2011 grant to launch the Treasured Chest Program, Non Toxic Revolution, and
KAB Canada Community Outreach Program.
- Keep a Breast Europe used the 2011 grant to have a Traveling Education Booth on the road for 110 days.
They also put on several art shows including the Keep a Breast Collect series at the KAB Europe headquarters as
well as shows in France, Germany, and Italy. In addition, Keep a Breast Europe launched the Non Toxic Revolution, Treasured Chest program, and continued with the Keep A Breast Europe Community Outreach. They offered several support programs to the community including yoga, relaxation therapy, art workshops, and promoted
the availability of organic baskets from the new European Headquarters in France.

In keeping with the above program expansions and associated increases in organization and outreach, we hired
six individuals to fill the following positions in 2011:
•
•
•
•
•
•
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Tour Manager, Traveling Education Booth
Web Director
Social Media Coordinator
Communications and Special Projects Director
Executive Assistant
NTR and Intern Programs Coordinator
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2011 Income Summary
Total Events
$26,083.49
0.71%

General Donation
$222,945.15
6.04%
Total Programs
$3,429,834.71
92.88%

Total Fundraising
$13,868.14
0.38%

Total Income
$3,692,731.49

Program
Total Events
Total Fundraising
Total Programs
General Donation
Subtotal
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Income

Total Income

0.71%
0.38%
92.88%
6.04%
100%

$26,083.49
$13,868.14
$3,429,834.71
$222,945.15
$3,692,731.49
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2011 Expense Summary

Expense Detail

Total Events
$89,985.60
3.68%
Total Programs
$2,114,914.33
86.55%%

Administrative Expenses
$225,600.41
9.23%
Total Fundrasing
$13,145.67
0.54%

Program

Community Outreach
$287,552.98

Total Expenses
$2,443,646.01

%

Total Expense

Imagine If

0.74% $15,680.34

Magazine

10.91% $230,789.94

Conferences

1.65% $34,923.76

Community Outreach Events - Other

0.29% $6,158.94

Program
Total Collaborations

%

Total Expense

1.24% $26,293.85

Total Community Outreach/Awareness 6.90% $145,974.30

Programs
$1,848,287.85

Total Exhibitions

1.07% $22,549.79

Grants

9.44% $199,651.29

High School Education

1.13% $23,858.33

Total International KAB

16.80% $355,280.29

Total Membership Drive

0.45% $9,573.12

Total Music 4 Awareness

1.13% $23,899.19

Program

Expense

Total Expense

Non-Toxic Revolution

16.29% $344,421.92

Original Art Events

0.75% $15,783.72

Total Events
Administrative Expenses
Total Fundraising
Total Programs
Total

3.68%
9.23%
0.54%
86.55%
100%

$89,985.60
$225,600.41
$13,145.67
$2,114,914.33
$2,443,646.01

Team/Ambassadors

1.57% $33,177.98

TIMS

0.43% $9,150.82

Total Tours

11.44% $241,945.73

Traveling Education Booth

3.93% $83,070.03

Treasured Chest

2.13% $45,134.37

Total Other Programs

11.71% $247,596.62
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Executive Staff/Board of Directors
The 2011 Executive Officers of The Keep A Breast Foundation Officers include:
•
•
•
•

Shaney jo Darden, Founder and Global CEO
Michelle Wenner, CFO
Lorène Carpentier, Executive Director, Keep A Breast Europe
Michele Murray, Executive Director, Keep A Breast Canada

The following members of The Keep A Breast Foundation Board of Directors provided a
valuable sounding board in 2011. The Board assessed our programs, guided future projects,
and ensured that we progressed toward our goal of breast cancer awareness and prevention:
• Carol Martori, President, KAB Foundation Board of Directors
Independent Film Editor
• Sarah Hardwick, Secretary, KAB Foundation Board of Directors
Founder & CEO, Zenzi Communications
• Dr. Amanda Ward, ND, Health Advisor, KAB Foundation Board of Directors
Founder and Medical Director, Bloom Natural Health
• Michelle Wenner, Treasurer, KAB Foundation Board of Directors
CFO, The Keep A Breast Foundation

keep-a-breast.org

